
              
 
 
 

 
2009 Festival of Discovery

July 9-11, 2009 
Festival Recap

This report has been prepared for the Uptown Greenwood Development Corporation in 
order to detail as best as possible the economic impact of the 9th Annual South 
Carolina Festival of Discovery held July 9 - 11, 2009 in Uptown Greenwood. This 
assessment will be used to gauge the economic impact of the Festival not only on 
Uptown Greenwood but also Greenwood County.  Furthermore, this information should 
be used to develop strategies for increasing the success of the Festival in 2010.

Festival Mission 

The Festival encourages Greenwood County residents and visitors to “discover” a 
weekend of food, fun, music, and experience and learn about the history, traditions,  
and culture that make Greenwood and South Carolina such incredible places to live.  
The Festival focuses on the rich tradition of Carolina Barbeque and Hash by sponsoring 
a Kansas City Barbeque Society (KCBS) sanctioned cook-off.  Additionally, the Festival 
celebrates the unique musical sound of the Blues by sponsoring numerous musical 
artists at Uptown Greenwood restaurants and venues.

Economic Impact 

The following formula was used to calculate the projection of expenditures made by 
visitors to the area for the Festival. 

Estimated Attendance = 20,000
Average People Per Group = 2.5 (obtained from 2009 Festival participant survey) 
Average Group Expenditure - $105.00 (This includes $50.00 for food/beverage, $25.00 
for shopping and entertainment and $30.00 miscellaneous.  This figure was obtained 
from the Greenwood Regional Visitors and Tourism Bureau.) 

Attendance/Average Persons Per Group 20,000/2.5 = 8,000 
8,000 multiplied by $105.00 (Average Group Expenditure) = $840,000
Sales Tax Generated (total above *.07%) = $58,800.00
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Blues Cruise Venue Revenue (Over and Above Normal Revenue): 

Hotel Room Nights Purchased by Festival Participants/Visitors
(Visitors Specifically Stating They Were Attending the Festival):          

Grand Total of Rooms Rented by Participants/Visitors = 977

Average Room Rate - $82.33 
Total Room Nights – 977 
Total Revenue - $80,436.41 
Sales Tax - $5,630.55 
State Accommodations Tax - $1,608.73 
Local Accommodations Tax - $2,413.09 

Total Rooms Booked During Festival Weekend (For Information Only):

Venue
Estimated Sales Over and Above 

Normal 3 Day Period
Howard's On Main $8,000
Inn on the Square $8,000
Kickers $1,000
Polo's $1,000
TW Boons $6,000
Uptown Sushi $4,000

  Total                                                                                                                         $28,000 

Hotel Wed. July 8 Thurs. July 9 Fri. July 10 Sat. July 11
Holiday Inn Express 24 28 30 32
Econo Lodge 10 10 10 10
Days Inn 5 3 8 4
Fairfield Inn 58 52 54 43
Inn on the Square 22 47 46 30
Hampton Inn 60 58 68 58
Jameson Inn 40 37 66 64
Total Rooms Per Night 219 235 282 241

Hotel Wed. July 8 Thurs. July 9 Fri. July 10 Sat. July 11
Holiday Inn Express 41 42 56 53
Econo Lodge 27 28 22 25
Days Inn 27 18 41 21
Fairfield Inn 58 52 54 43
Inn on the Square 22 47 46 30
Hampton Inn 66 64 74 64
Jameson Inn 61 44 66 64
Total Rooms Per Night                        302                    295                  359                  300 

Grand Total of Rooms Rented In Greenwood During Festival  = 1256
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